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Coca-Cola Company 
From our heritage to our mission to the people who bring our products to thirsty consumers, The Coca-Cola Company is a part of lives everywhere. That is the mission statement of the Coca-cola company, and so far as the world knows it that Coca-Cola has been successful to accomplish that mission over and over again. There isn t a single country in the world that doesn t know about the products made by Coca-cola, there for the worldwide business of this company is a complete success. These and many other interesting reasons implored me to choose Coca-Cola Company as my Project Topic. 
Now who wouldn t want to work or invest in a company such as Coca-Cola. This Company is been around for a long time and it has never failed to complete its ultimate goal. Coca-Cola was invented in May 1886 by Dr. John S. Pemberton in Atlanta, Georgia. The name “Coca-Cola” was suggested by Dr. Pemberton’s bookkeeper, Frank Robinson. He penned the name Coca-Cola in the flowing script that is famous today. Coca-Cola was first sold at a soda fountain in Jacob’s Pharmacy in Atlanta by Willis Venable. During the first year, sales of Coca-Cola averaged nine drinks a day, adding up to total sales for that year of $50. Since the year’s expenses were just over $70, Dr. Pemberton took a loss. Today, products of The Coca-Cola Company are consumed at the rate of more than one billion drinks per day. 
The Coca-Cola Company is the world’s leading manufacturer, marketer, and distributor of nonalcoholic beverage concentrates and syrups, with world headquarters in Atlanta, Georgia. The Company and its subsidiaries employ nearly 34,000 people around the world. There are nearly six billion people in the world who are potential consumers of this Company’s products. Ultimately, their success in achieving their mission depends on their ability to satisfy more of their beverage consumption demands and their ability to add value for our customers. Coca-coal achieves this when it places the right products in the right markets at the right time.
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